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New BabyCal Outreach Materials Debut

fler an intensive redevelopment process, a noew
Aga—neratinn of BabyCal perinatal owtreach
malernals 18 now avalkabbe These updated
matarials include colordul multiingual brechures and

posters, & new brochure holder and tear-off pad display for
expanded outreach in local communities,

Tha naw brochure and poster leature the headling, "Loving
Your Baby Stars with Prenatal Care® — a theme that
racaivied & posilive response in the lesiing phase. The
importance of prenatal care, healthy iestyle chalces and
fhe avallabifity of programs thal can help expectant
mthers are topics that continus to be highlighied in the
maw rochurg, Additionally, & new seclion of the brachura
addresses the important role that {amily, friemds and the
babw's father can play during pregnancy. Another new
saction covers important things to remamber after the baby
i= bom, such 88 scheduling a postnalal check-up, galling
heatth insurance for the baby and starting the baby's
U nEatons on Hme,

Our poster leatures a special moment with the mom, dad
and their baby and conveys the Campaign's key messages
through the “Steps to a Healthy Baby.” BabyCals toll-frea
numbear (1-800-BABY-2909) confinues to be featured
prominanthy i the niw malanals,

Community-based organizations (CBOs) and their
pregnant clienis were instrumental in providing feedback
on the conterd and design. We tested headlines, colors
and topics 1o arfive &t the final format. Owr goal was o
dindalap oufreach malterials thal are aasy o read, altractive
and, most imporantly, appealing fo the target audiences
Parficipants responded posilively to the design concept,
use of language and easy-to-read format, topies (Including
thi Father's role 0 pranatal cana), and the moms, dads and
bahbies featured in the materals, Input also was ocbtained
from BabyCal's team of CBOD Coordinators and ethnic
consultants to ensure culturally sensitive and appropriate

materiaks

A e bilingual lear-off pad dispay can be used to expand
your current outreach in the commumity and atiract new
clients, I can ba customized with a sticker or stamp
offering your organization's contact information and can be
paced In sebecl venues 1O reach large] women, including
baauty salons, laundromats and churches.

BabyCal continues to offer theee matenals free of charge
to CBOs that participate In the BabyCal Melwork.
Hopafully, you've received your sample packel of
materiaks, sent in late Movember. If not, comact your CBO
Coordinaior or call Hill and Knowlion. Also, plesse let us
know of any other CBOs thal mighl be inberested in
recaiving a8 sampla packst.  (See page 4 for contact and
grdering information, )




CBO Spotlight

Asian Women’s Resource Center

Gloria Tan/Executive Director * Melissa Ng/Family Case Counselor = Phone 415/788-1008

lan Women's Resource Center (AWRC) provides
heusing for approximately 100 woman In fransiton
annually. Additionally, AWRC provides a wide ranga of
services for women of childbearing age who desire o
achieve seli-raliance and independenca.

ocated in the heart of San Francisoo's Chinatown, the
I As

Many newcomers to the Chinaltown community may nead
health care, housing and other vital services such as job
training, but do not know whase or how 1o obtain tham, The
MWRC, which joined the BabyCal Network in 1297, offers
counsealing, supporl groups and a telephone hotling
rederring women who need health cars to Medi-Cal and
local clinics. BabyCal brochures and magnets are provided
o pregnant women at the center and posters are displayed
throughoul the Tality,

“Tha BabyCal posters are really nice and have been
well-recaived by our clients.” according 1o Malissa MNg.
AWRC Family Case Counselor, AWRC also distributes
BabyCal maienals ai the annual Chinalown Community
Health Falr, sponsored by AWRC and cther local agencies.

"AWRC Iz truly a grassroots agency,” says Gloria Tan, the
Center's Execufive Director for the past 14 vears, She
credits the cenier's succeas fo bullding frust within the
community and establishing ongoing, continuous
relaticnships with clients. Established in 1284, tha Center
has grown o serve 1,800 women and children annually,

AWRC strives to meet the needs of an ever-changing
communily by providing sarvices 1o a diverse clientale,
imcluding Asian women from China, Taiwan, Hong Kong,
Vietnam, Korea, Japan. Soulheast Asia and the
Philippines, as well as Caucasian and African Amencan
wioman seaking 1o ennch thalr nes, Ag @ result, women
and children from warious backgrounds have iha
apporiunity 1o Interact with one another and be Introduced
fo the wvarious cullures, ethnicities and lifestyles
represanted within the community.

AWRC's antire s1afl is fluent In many languages, including
Vietnamese, Cantonesa, Mandarin and Spanish.
Multlingual BabyCal materials assist the Center in
providing vital information to thesa diverse populations,

The Pareni Child Developmant Program (s the AWRC's
newest offering. It provides structured pre-school activities
lor childran finfant o 4 vears old) 1o help them develop
modor, socializaiion and indepandence skills. Spesch and
rrigerikal Fealin Hr&ﬂﬂhﬂﬁ. assessments and treatment ang
prowvided on-site for the children as well. Cdhar AWRG
programs incluge health education classes, nuirition
workshops and parent educalion classes o help clenls
develop effective parenting skilla.
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AWRC staff mambears Rhanda Wy (rght) amd Dennke Ho [Tlef
joir @ mather and fm odcler growp 0 g birthday celabirahion.

As with many grassrools organizations, AWRC's greatasi
challenge ks malnaining sufficient funds and resources for
the aver-growing nesds of the communily il serves. Thal
challenge is overcome by seeking funding through local
fundraising as well as corporala and Individual danalians.
AWRC alzo receives funding from the San Francisco
Mayor's Office of Children, Youth and Famiies and the
United Methodist Church.



More Children Now Qualify for State Health Coverage

do not have heafth coverage. To address this
problem, Govermnor Wilson signed legislation in
September 1997 modityving eligiility for stale health coverage
ton more of California’s children. Mare children now gualify fos
heaith coverage as a result of changes to the no-cost
Medi-Cal program and the mireduction of a stale subsidized
low-cast insurance program called Healthy Families.

ﬁ n estimated 1.6 million children in Calfomia curmenthy

With recent changes to Medi-Cal for children and
implementation of the Healthy Families program, more of the
farmilies you work with will be able to provide their children
with the health care they desarve. Following ars some datails
about these programs,

Medi-Cal for Children
Changes to Med-Cal for childran include:

Effective March 1, 1998:

B “Property Disregard” — children can get no-cost
hMadi-Cal based solely on family incomea,

B Expansion of “no-cost” eligibility - children ages 14
througih 18 now qualify for no-cost Med-Cal #
tinelr family's income is at or below cerain leveis.

Effective June 1998:
B A mai-in Madi-CalHealthy Families application fomm.

Healthy Families Program [Effective July 1, 1998
In addtion lo changes to Medi-Cal for children, Govemaor
‘Wilson also signed legisiation to create the Healthy Families

program, which is administered by the Managed Risk Medical
insurance Board, This new program offers low-cost health
insurance to children, ages 1 through 18, whose Ramily
incomes are between 100-200 percent of the federal poverty
level. The program offers comprehensive health benafils,
including wvision and dental care, immunizations and regular
preventive health care exams, Families will be able o select
a health plan that best fits their needs. Low maonthly
premiums wil be based on income, with minimal
co-payments for mos! outpatient senices. Pra-anrcliment fos
the Healthy Families program will begin in June 19468,

Education and Qutreach

To help tamilies leam about and apply for these state health
programs for children, the Deparment of Health Services
lzunched a statewide education and outreach campaign in
February 1988, The Campaign locuses inikally on changes
to Medi-Cal for children and will phasa-in infomation aboul
the mew Healthy Families program.  The purposs of this
campaign is to raise awaranass of the importanca of haalth
cane for children and the availabiity of state programs. The
Campaign includes advedising, public relalicns, partnerships
with CBCs and other activities to reach the target audisnces.

A toll-free line (1-BBE-747-1222) offers informaton sbout
hMedi-Cal for Chitdren and the Healthy Familigs program in 10
languages. Colorful mutilingual brochures and posters arne
available to assist community-based organizalions in your
outreach efforts, Please see the enclosed order form which
afiers mare informiaticn,

Welcome, New BabyCal CBOs!

‘W wiould like to welcomes the newsst members of the BabyCal CBO Network. Thank you for your parinership to educate women
and thear families in your communities aboul the importance of pranatal care,

W Amedcan Indian Family Hesling Cantar, Oakdand

® Asian Women's Resource Cender, San Franciscn

B CalOPFTIMA Pednatal Support Services, Orange

Child Health & Disabilgy Prevention Program, Sacramesnio
Children's Council of San Francisco, San Francisco
Conscidated Tribal Health, Radwood Valley

Dominican Hospkal - Health Ouresch Sarvices, Santa Cruz
Frasno Indian Health Assocation, Frasng

HE&H Ecoprises - Oakland Healihy Stan., Oakland

March of Dimas - Birth Defects Foundabion, Stanisiaus
Morthsas! Medcal Sarvics, San Franciscs

Pittsburg Public Heslth Department, Pittsbung

Pregnancy Counseling Cenler, Santa FAosa
Sacraments Urban Indian Heatth Project, Sacramanto
Sanla Lucia Medical Group, Salinas

Santa ¥Ynez Health Clinic, Sana Ynaz
Seques Womean's Haalth Center, Frasna
Siarra Musva High - Alemative School for
Parening/Pregnant Teans, Sacramanio
Uklah Yalley Perinatal Program, Ukiah
Unied Indian Hoaallh Serdoes, Trinidad
Wasl Oakland Health Council, Oakiand
W Yee Children's Conter, San Francsco

# your krow othaer organizalions that might be islerasted i jomng the BabwCal Nefwork, please confac! your local CEQ Coordinalor
or el Andves Hamson af M and Knowlon (2 13°086-5TE3L



Health Fairs Conferences

he BabyCal CBO Coordinators have been busy the

pasi few months visiling CBOs and participating in

local health fairs and conferences to meel with CBO

represantatives and share BabyCal's new outreach
materials.

BabyCal materiats were displayed al the Sacramento Urban
Indian Health Project’s Gommunity Fun and Health Fair
hield in Sacramento, Oct. 4. CBO Coordnator Edith Tybo
reprasented BabyCal at the health fair, which drew
approximately 150 participants, including low-income and
minority families. Attendees enjoyed a variety of activilies,
health information and free senices atl this family event

Al the Prenatal Care Guidance Center in Solano County,
Oct. 10, CBO Coordinator Madine Roberts presented
updates and information from the BabyCal Campaign.
Attendess wera given an overview about the Campaign as
well as the new adwertising and oulreach materials,

BabyCal CBO Coordinators and other leam mambers also
were on hand al the California Alliance Concerned with
School Age Parents (CACSAP) Conference in San Diego,

materials at the BabyCal booth, BabyCal made a
presentation at a special breakfast program fo launch our
newly updated collateral malerials and share the
Campalgn's fedgvision ads. The eveni also was an
opportunity to infreduce new BabywCal CBO siaff and meet
arganizations interaated in joining the BabyCal Network

BabyCal made a similar presentation 1o local CBOs at a
recepiion hosted by the Alameda County Public Health
Department in Oakland, Nov. 20. Representatives from
approximately 50 agencles in Alameda, Conira Costa,
Solano and San Francisco Counbas wana abka 1o attenda.

Madine Foberts addressed the statewide Black Infant
Health Contractors meeting held in Sacramento, Dec. 17.
More than 100 agencies from throughout Califomia were
represanted at the meeting and Nadine presaenied
information about the BabyCal Campaign, the new BabyCal
print materiaks and TV ads.

Pleasa ol us know of health fairs or confarances n your
area. WeTl include as many as possibe in our planning for
the year. Contact your local CBO Coordinator or Andrea

Wov., 13 to 16. In addifion to providing information and Hanson at Hill and Knowlton, (213) 966-5763.
Sponsorship Update Salacal Catndian Cantact et
Bay Area Rapid Transit (BART) feastured BabyCal messages
and the campaign's tol-ree phone number on 56 lelevision CBO Coordinators:
monilors in select terminals in Oakland &nd San Francisco. Morthern California: Nadine Roberts (018/925-T816)
The information aired from mid-December through the end ot  ©F Edith Tybo (16/395-0461)
Janusary of this yvear, reaching countiess numbers of commaters Southarn California: Kessha Manns (213/460-8680)
and others using BART during the busy holiday period QLI W PR

Hill & Knowlton:

Ordering BabyCal Materials

BabyCal offers a variety of oulreach materials free of
charge o community-based organizations.  Avallable
maiterials include pans, brochures, posters, holders,
“take-one” displays with pads and wipe-off magnets with
pens. Order forms can be obtained from your CBO
Coordinales and faxed to Hill and Knowlion {atbeniion:
Pamels Cos, fax # 213782-3753)

8500 Wilshire Biwd., 2151 Floor,

Los Angeles, CA 90048

Contect; Pemela Coe E130966-5T41)

Fax: 2147TE2-0793

or CBO Director Androa Hanson (211/966-5T63)

Department of Health Services:

714 P 5L, Room 1650, Sacramenin, CA 95814
Contact: Lisa Jackson (816/657-3719)

Fax: 916/657-3224



